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1. T&G INFORMATION                                                                                                                         

 

In the first 9 months of 2022, Viet Nam’s textile and garment industry's exports were estimated at 35.3 

billion USD, up 21.6% over the same period in 2021, reaching nearly 80% of the export plan for the whole 

year.  

According to Mr. Vu Duc Giang, Chairman of the Vietnam Textile and Apparel Association (Vitas), despite the decline in 

orders, with the dynamism of businesses, it is highly likely that the industry's export turnover will still reach the target 

is $44 billion by the end of 2022. 

Mr. Le Tien Truong, Chairman of the Vietnam Textile and Garment Group (Vinatex) said that from the beginning of the 

year until now, the average monthly export value of textiles and garments has reached $3.7-3.8 billion, but it is expected 

that in the last three months of the year, the average export is only 3.1 - 3.2 billion USD/month (about 84% compared 

to the first 9 months of the year) due to concerns about inflation and high inventories in many major export markets. 

 

     

 

In order to help textile and garment enterprises to have orders and overcome immediate difficulties, Mr. Truong Van 

Cam, Vice President of Vitas, suggested that overseas Vietnamese Trade Office agencies continue to share information 

about the host country market, especially the Trade Office in the EU, update information on new strategies related to 

textiles; The Vietnam Trade Office in China will coordinate with the authorities of the host country on how to clear the 

transport route between the two countries to help businesses have a source of raw materials and accessories to serve 

production in a timely manner; The Vietnam Trade Office in the US and French markets provides information and advice 

to domestic textile and garment enterprises on suitable fairs to participate in. In addition, businesses themselves also 

need to find ways to diversify markets, promote digital transformation, and innovate technology... 

In order to support businesses to overcome difficulties, the business community expects the Government to soon 

approve the "Strategy to develop the textile garment and footwear industry until 2030, with a vision to 2035", creating 

favorable conditions for the formation of large industrial parks have centralized wastewater treatment, advanced 

technology, and green technology to attract investment in textile dyeing, solve fabric bottlenecks, meet origin 

requirements and make good use of incentives from new generation of free trade agreements. 

With businesses and with State policies, it is time for us to have a strategy for the development of the textile garment, 

leather and footwear industry and will be approved soon, through which there will be specific instructions for businesses 

in the two industries to construct the appropriate production and business development plan in the coming period. At 

the same time, develop the flow of raw materials towards sustainable development, such as a green and clean 

environment to keep up with the world's trend, while ensuring stability for the manufacturing industry and increasing 

opportunities to access the supply chain and export in a more sustainable way.                                       

Source: BNEWS/TTXVNs 

 

 

 VN’s T&G export 9 months of years  VN’s T&G export items in 9 months of 2022 

 Garment     fiber        fabrics    Materials   Nonwoven fabrics  

Value $ Bil Up/Down compared last periods (%) 

 

Value $ Bil 

 

Up/Down compared last periods (%) 

 

Source: Vitas 
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  Production and consumption of textile garment in a circular economy 

In the past decades, the production and consumption of textile garment products around the world has increased 

very rapidly, we are facing a huge mountain of textile garment waste. It is time to change production and 

consumption patterns to be more sustainable or else we will face environmental problems such as biodiversity loss 

and climate change. One of the ways to combat the growing mountains of textile waste is to implement a circular 

economy model. 

The circular economy concept is consistent with the 3R principles: Reduce, Reuse and Recycle. 

A new textile garment economy will be based on several principles such as: 1) proper design, 2) reuse of clothes 

and repair them for other purposes, 3) collection and recycling. However, implementing circular economy solutions 

is a challenging task, it requires the joint participation of the global textile garment industry and consumers 

worldwide, the transition from a linearity to a circular economy also requires changes at the economic, social, 

environmental and legal levels. 

Adding value for businesses, saving for consumers 

Circular economy is a concept used to refer to a new economic model based on the basic principle of "everything is 

an input to something else", completely unlike the view of the traditional linear economy with the principle of 

“exploitation, production and disposal after consumption”, is depleting resources and creating a large amount of 

waste. 

In general, the circular economy promotes efficient use of resources, reuse and closes the production cycle for the 

purpose of reducing input materials and energy, prolonging the product life cycle, and minimizing waste generation 

and reduce the negative impact on the environment. 

Responsibility to the global environment from circular textile garment 

As we all know, the supply chain of the world textile garment and fashion industry includes millions of 

manufacturers, billions of consumers, the chain is highly globalized, providing jobs for more than 300 million 

workers impact on the global economy and society. Therefore, each positive action of chain members will contribute 

to the transformation of the world's textile and fashion industry towards a more sustainable direction, step by step 

towards a circular textile and fashion industry with the following goals: 

• Use natural materials, renewable energy and resources more efficiently. 

• Eliminate substances that are harmful to humans and the environment, and make that information transparent 

in the chain. 

• Reducing the emission of micro-plastics during the use of synthetic fiber textile garments. 

• Extending the life cycle of textile garment products through: design changes, product usage, sales policies, 

phasing out fast fashion. 

• Recycling can achieve positive results when the textile garment product has been designed to facilitate recycling 

from the outset, for example by reducing the use of blended materials or low-quality textile garment products. 

Source: Vinatx (Tài liệu tham khảo: Fibres and textiles in the circular economy, Patrycja Wojciechowska, 

Department of Industrial Products and Packaging Quality, Poznan University of ´ Economics and Business, Poznan, 

Poland) 
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2. THE COMPANY’S PERFORMANCE  

     

 
 

The Company's business activities in August 2022 achieved impressive results, revenue reached USD 19,402,000, 

reaching 185% compared to the same period in August 2021. Profit after tax in August 2022 reached USD 

1,368,000, reaching 485% compared to the same period in August 2021. Revenue in August 2022 came from 3 

main segments, of which garment products accounted for 77%, fabrics accounted for 15% and yarn accounted 

for 7% of total revenue. 

Although the cost of input materials, fuel costs and logistics costs increased sharply in the first months of 2022, 

with efforts to increase productivity and cut costs, the Company's business results is positive. Estimated 

accumulated revenue in the first 8 months of 2022 reached USD 127,715,000, up 20% compared to 8 months of 

the same period in 2021 and reached about 72% compared to the plan in 2022, profit after tax in the first 8 

months of 2022 reached USD 8,087,000 increased 48% compared to the same period in 2021 and reached about 

75% compared to the plan in 2022. 
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      TCM towards the circular economy and sustainable development of textile garment industry  

With the motto of constantly innovating and developing to catch up with market needs along with domestic and 
international fashion trends, towards a circular economy and sustainable development of the textile garment industry, 
TCM has been stepping to concretize action targets in their production and business activities based on 3R principles: 
Reduce, Reuse and Recycle. 

About the product 

In 2017, TCM launched the Research & Business Development Center (R&BD), focusing on researching and developing 

environmentally friendly product lines based on world fashion trends and the essential needs of life. At TCM, many 

product lines are researched and developed through the use of recycled materials from Polyester, Viscose, Cotton such 

as plastic bottles and old clothes and the use of sustainable materials made from sugarcane, corn, natural wood and 

seaweed, natural colored cotton without dyeing...with the features of saving energy, reducing emissions, degrading 

quickly, and being environmentally friendly... As a result, TCM has received environmental certifications (EU ECOLABEL), 

sustainable textile garment products (Sustainable Apparel Coalition/ Higg Index), Organic Content Standard (OCS), 

Global Organic Textile Standard (GOTS), Global Recycled Standard (GRS) products... TCM’s products has received, 

appreciated and trusted by many global customers. 

        Minimizing environmental impact factors 

As a leading textile garment manufacturer in Vietnam, TCM is always aware that any production activities have impacts 

on the surrounding environment. Therefore, we are always trying to find solutions to reduce negative impacts on the 

environment and find ways to use resources and energy efficiently. All solutions are aimed at the main purposes: 

efficient use of inputs (materials, energy, water) and control of outputs (wastewater, waste, emissions) to reduce 

minimize the impact on the environment. Specifically, TCM effectively uses energy source efficiency through improving 

management quality, increasing the use of clean and renewable energy sources such as using solar power systems for 

Vinh Long factories and is researching and widely applying it to other factories of the Company in the near future and 

using energy-saving lighting equipment instead of old ones. 

Water is an important resource for human life and for the production process in the context of depletion and pollution 

groundwater, being aware of this, TCM is aiming to use the economical and effective water by reusing the water source 

through the water recirculation system. 

Well control and treat the wastewater and emissions into the environment: With the goal of minimizing the impact on 

the environment, TCM focuses on wastewater and emissions right from the investment stage by investing in a high-tech 

water treatment system, ensuring and controlling the output wastewater up to environmental standards and managing 

as closely as possible on this issue during its operation. In addition, TCM has been planning to change the boiler fuel 

from coal to Bio-mass or use electric boilers to replace low-power boilers to reduce CO2 emissions into the environment 

at some factories. In addition, TCM aims to ZDHC “No Discharge of Hazardous Chemicals (ZDHC) Program” controls 

incoming chemicals with BVE3 “Online Chemical Inventory Management Tool” and implementing to towards achieving 

ZDHC. 

Environmental activities need the cooperation of the whole society, so besides focusing on its production and business 

activities, TCM is also interested in propaganda activities to raise awareness for the whole employees through knowledge 

training on environmental protection and practical action programs contribute to a clean living environment. "The 

program to collect used batteries" at TCM has received the enthusiastic response of employees, this is also one of the 

activities in the sustainable development orientation of the Company. 
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2.THE COMPANY’S PERFORMANCE 

  

 

 

Business activities in September 2022 of the Company, the revenue is  USD 15,152,000, reaching 191% compared 

to the same period in September 2021. The profit after tax in September 2022 reached  USD 953,000, reaching 258% 

compared to the same period in September 2021. The revenue in September 202 came from 3 main segments, of 

which garment products accounted for 76%, fabrics accounted for 15% and yarn accounted for 7% of total revenue. 

Although the textile and garment export market situation was not favorable in September due to the impact of 

inflation and high inventories in export markets, leading to a decrease in export orders together with innput materials 

and logistics costs increased in the first 9 months of 2022, with efforts to increase productivity and reduce costs, the 

Company's business results achieved positive results. Estimated accumulated revenue in the first 9 months of 2022 

reached USD 142,867,000, up 25% compared to 9 months of the same period in 2021 and reached about 80% 

compared to the plan in 2022, profit after tax in the first 9 months of 2022 reached  USD 9,038,000 increased 85% 

compared to the same period in 2021 and reached about 84% compared to the plan in 2022. 
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EXPORT MARKET 

     Export market on Sept 2022 by Continent 

 

 

 

TCM exports textile garment products to many large countries in the world. The Company's September 2022 exports 

to the Americas accounted for the highest proportion of 51.7%, of which the US market accounted for 50.62%. 

Next is Asia accounting for 47.5% of which, Japan market accounts for 19.75%, Korea accounts for 13.08%. Europe 

accounted for 0.8% of which the UK market accounted for 0.59%. 

ORDER SITUATION 

As of October, the Company has received about 80% of orders for the Q4 2022 revenue plan, and has been receiving 

orders for the first quarter of 2023. 
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For more information, kindly visit the Website of Thanh Cong Textile Garment Investment Trading JSC (TCM) at the link below:  

Website: www.thanhcong.com.vn 

 

 

                                              TCM – INFORMATION DISCLOSURE  

 

 

The content of this newsletter is for the purpose of providing information to institutional and individual investors/shareholders. 

TCM makes every effort to ensure the transparency, completeness, and accuracy of the information presented in this 

newsletter. However, this information is not an offer or advice to buy or sell TCM shares. Therefore, this newsletter should 

be best considered as a reference only. TCM does not bear any responsibility for the abovementioned information posted by 

others for any purpose. 

 

 

 

 

 

 

 

 

  

 

Contact:  

   Investor Relation Department 

   ir@thanhcong.com.vn 

http://www.thanhcong.com.vn/

