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1.   T&G INDUSTRIAL INFORMATION                                                                                                                           

    HIGHLIGHT 

According to the General Statistics Office, Vietnam's textile and garment exports in the 

first four months of the year reached nearly 11.8 billion USD, up 21.6 compared to the 

same period last year, fiber exports increased by 13.2%, reaching 1. 9 billion USD.  

The garment market is considered to be relatively positive because Vietnam's strong products are 

returned by partners, long orders, and large quantities. The current trend is that customers want 

to reduce intermediaries to work directly with production units to reduce costs.  

At the same time, with China's Zero Covid policy, many customers are concerned about affecting 

supply and disrupting the supply chain, so they tend to shift orders to neighboring countries and 

Vietnam has an advantage in the region. sector of the textile industry. 

     CHALLENGE FOR TEXTILE GARMENT INDUSTRY 

Most of the enterprises in the supply chain of the textile and garment industry outsourced to major 

brands in the world have received the requirements of "greening in production" such as: 

Implementing social and environmental responsibilities and cutting emission. These are also criteria 

to evaluate competitiveness when participating in international supply chains.  

The biggest barrier for businesses today is the large investment in machinery and technology. 

However, it is not because it is difficult to stop, because if you lose customers, businesses will not 

be able to maintain operations. Therefore, the transformation towards "greening" is an urgent issue 

for businesses.  

Regarding the "greening" of the textile and garment industry, according to the Vietnam Textile and 

Apparel Association, the textile and garment industry has set a plan by 2023, to reduce energy 

consumption by 15% and water consumption by 20%. By 2030, transform "green" of Vietnam's 

textile and garment industry, and at the same time, build 30 international brands. 

      

TIGHTEN REGULATIONS ON TEXTILES AND GARMENTS EXPORTING TO THE 

EUROPEAN MARKET 

The European Commission is calling for an end to fast fashion by 2030, widely publishing eco-

design rules that could apply to any future product, starting with textiles and garments. 

EU eco-design rules, which set energy efficiency standards for a wide range of consumer goods, 

manufacturers may be required to use a certain amount of recycled content in their goods. them, 

or limit the use of materials that are difficult to recycle. 

The proposals are part of the EU's "circular economy" plan, which aims to clarify Europe's ecological 

footprint on the world's natural resources. Describing a product as “eco-friendly” or “eco” is 

prohibited if the manufacturer cannot prove it. 

Source: The Guardian 
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EU TEXTILE GARMENT CYCLE AND SUSTAINABLE DEVELOPMENT STRATEGY 

On March 30, 2022, the European Commission made 4 proposals in the Green Agreement (European Green 

Agreement), including a Strategy for Sustainable and Circular Development for Textiles and Garments. One of the 

notable goals for the future textile garment industry outlined in the EU Strategy is to reverse the overproduction 

and overconsumption of clothing: to make fast fashion obsolete. 

Why did the EU choose textile garment to build a circular and sustainable development strategy? 

Globally, textile garment production and consumption have a significant impact on the environment. 

• Production in the textile garment industry, including cotton, uses about 93 billion cubic meters of water per year 

and accounts for 4% of freshwater extraction worldwide.  

• 20% of global industrial water pollution comes from textile dyeing operations  

• Textile manufacturing also consumes energy to operate a variety of equipment, generating steam and heat for 

processing processes. The textile garment industry emits 3.3Gt of CO2 equivalent and accounts for 6.7% of total 

global emissions  

• It is expected that by 2030, clothing and footwear consumption will continue to increase by 63%, to 102 million 

tons. 

Objectives in the EU's Textile and Garment Sustainable Development Strategy to 2030: 

• Textile products placed on the EU market will be long-lasting, repairable, recyclable and made from recycled 

fibers, contain no harmful substances, and are produced with social and environmental benefits in mind.  

• Consumers benefit longer from affordable high-quality textiles, fast fashion is out of fashion, and repair and 

reuse services will become widespread.  

• Producers are responsible for their products along the value chain, even when they become waste.  Burning 

and burying of textile garment products are kept to a minimum. 

What should Vietnamese garment and textile manufacturers and exporters pay attention to? 

• Buyer requests: emphasize issues such as environmental efficiency, use of recycled materials, search for organic 

or sustainable materials, reduction of energy consumption and conservation of resources non-renewable like 

fossil fuels and water.  

• Consumer perception: willingness to pay higher for sustainable textile garment products, industry pressure to 

innovate towards green production.  

• Products are durable, long life, prices may be high, but the overall demand for textiles and garments will 

decrease. Specifically, with the EU market, the largest import scale in the world, after the US, the annual textile 

and garment import turnover is about approximately 150 billion USD from non-EU countries.  

• If the EU applies the proposals in this textile garment Strategy to all exporting countries to the EU to create 

equal competition with textile garment manufacturers in the EU, forcing manufacturers from 3rd countries in 

including Vietnam must change the same. 

• Vietnam's garment manufacturers/exporters are also facing pressure to change if they want to export to the 

EU for a long time.                             

Source: Vinatex             
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2. THE COMPANY’S PERFORMANCE 
 

   

 
 

The Company's business results in April 2022, the revenue reached 17,096,000 USD, up 21% compared 

to the same period in April 2021. Profit after tax in April 2022 reached USD 834,000, up 1% over the 

same period in April 2021. Revenue in April 2022 came from 3 main segments, of which garment 

products accounted for 78%, fabrics accounted for 14% and yarn accounted for 7% of total revenue.  

 

Cumulative revenue in the first 4 months of 2022 reached 64,362,000 USD, up 19% compared to 4 

months of the same period in 2021, profit after tax in the first 4 months of 2022 reached 3,897,000 

USD, up 14% compared to 4 months of the same period of 2021. 
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EXPORT MARKET 

 

 

TCM exports textile garment products to many major countries in the world. Export to the Americas 

accounted for the highest proportion of 49.9%, of which the US market accounted for 33.18%, 

Canada accounted for 16.77%. Next is Asia with 43.8%, of which Korea accounted for 17.06%, 

Japan accounted for 15.24%, China accounted for 7.65%, Europe accounted for 5.6%, of which the 

UK market accounted for 5.08% and Africa accounted for 0.7 %. 

ORDER SITUATION 

Currently, the Company has received orders until the third quarter of 2022 and is accepting orders 

for the fourth quarter of 2022. The company completed the construction of Thanh Cong Vinh Long 

2 garment factory with a total investment of about 12 million USD (Not including land) with a 

capacity of about 9 million products/year and put into operation the first 5 lines in March 2022, 

contributing to boosting order production for 2022, bringing revenue and profit to the Company in 

the coming time. 

The company also completed the installation of a rooftop solar power system at Vinh Long 2 factory 

and is expected to put it into use in mid-late May 2022 to meet environmental standards and save 

expenses for the Company. Estimated cost savings for each factory in Vinh Long is about 650 million 

VND/year. 
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For more information, kindly visit the Website of Thanh Cong Textile Garment Investment Trading JSC (TCM) at the link 
below:  

Website: www.thanhcong.com.vn 

 

 

TCM – INFORMATION DISCLOSURE  

  

The content of this newsletter is for the purpose of providing information to institutional and individual 

investors/shareholders. TCM makes every effort to ensure the transparency, completeness, and accuracy of the information 

presented in this newsletter. However, this information is not an offer or advice to buy or sell TCM shares. Therefore, this 

newsletter should be best considered as a reference only. TCM does not bear any responsibility for the abovementioned 

information posted by others for any purpose. 

 

 

 

 

Contact:  

   Investor Relation Department 

   ir@thanhcong.com.vn 

http://www.thanhcong.com.vn/

